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ﬂomen Farmers in the United States

2007

* [ssues: access to land and credit, networks, childcare,
multiple roles on the farm (Ball, 2019)

*  “Farming is one of the most unequal professions in
the United States today” (Fremstad and Paul, 2020:
p.124).

* Higher share of female farmers: population centers,
horticultural and small livestock production,
agritourism (Schmidt et al, 2021)

* Female farmers & agritourism (van Sandt et al, 2019)

Share of female operated farms (%)

(0.00, 9.19) (9.19, 12.34) (12.34, 17.19) (17.19, 30.43) (30.43, 44.57) (44.57, 100.00)

Schmidt, C., Goetz, S. J., & Tian, Z. (2021). Female farmers in the United States: Research needs and policy questions. Food Policy.
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Women 1n Agritourism - Research

Less economically successful: Female AT operators “make less gross income than their male
counterparts” (Barbieri & Mshenga, 2008).

Women are more interested in “expense reducing” than “income- inducing” activities (McGehee
et al, 2007); Different aims (Halim, 2016)

“Attributes at the personal, farm household, and society levels predict women’s perceived
functional success and the importance of different life aspects to their success” (Savage et al.,
2020)

Reinforce the traditional gendered role of agriculture and typical “women’s work” (Wright and
Annes, 2020; Garcia-Ramon et al. 1995).
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Elements of Success for Women in Agritourism

Pursuing Happiness

Gaining recognition and respect
Having appreciative customers
Ensuring financial sustainability
Having family support
Perpetuating the family farm

Being constantly on the move

Source: Halim et al. 2016, North Carolina’s Women’s Success in Agritourism
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National Agritourism Survey - Results Overview

Females Males f
(809 responses - 57%) (598 responses —43%)

were 54 years old were 57 years old

(average age) (average age)

73% had a college 66% had a college

degree degree
farmed 50 acres farmed 75 acres
(median farm size) (median farm size)

43% had 10+ years 59% had 10+ years

experience in agritourism experience in agritourism

More info: Hollas, C.R., Chase, L., Conner, D., Dickes, L., Lamie, R.D., Schmidt, C., Singh-Knights, D. and Quella, L., 2021. Factors Related to Profitability of Agritourism in the United States: Results from a National
Survey of Operators. Sustainability, 13(23), p.13334.
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Categories of Farm Experiences

77% 29%

,’ Outdoor

/] Recreation

85% 26%

[+)
qu Entertainment 4%

PX~7 and Events




Motivations and Goals

88%

Build goodwill in the community 89%
91%
Increase farm/ranch revenue 92%
81%
Educate public about agriculture 90%

Enjoy social interaction with public

Increase traffic to on-farm sales outlet

Diversify farm/ranch market channels

0% 20% 40% 60% 80%
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Female

. Percent of respondents who rated goal as
very important or important

Male

. Percent of respondents who rated goal as
very important or important
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Success with Goals

Female

. Percent of respondents who feel they are
successful in achieving important goals

Build goodwill in the community

Increase farm/ranch revenue

Male

Educate public about agriculture 87% . Percent of respondents who feel they are
92% successful in achieving important goals

Enjoy social interaction with public

Increase traffic to on-farm sales outlet 78%
74%

Diversify farm/ranch market channels

0% 20% 40% 60% 80%
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Perceived Success with Increasing Revenue

50
45
Female
40
35
30
25
20
Male
15
10

3%

W .

Very Successful Somewhat Neither Successful Somewhat Very Unsuccessful
Successful nor Unsuccessful Unsuccessful
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Women in Agritourism — United States — Extension

p PLAYALL

NC Women in Agritourism

7 videos + 641 views * Last updated on Nov 21,
2017

= 3 A

We traveled across North Carolina to highlight the
impact women farmers are making through their
agritourism businesses.

@ NC S.tate Extension SUBSCRIBE
Tourism

Source: https://bit.ly/3EHrSAY

NC's Women in Agritourism

NC State Extension Tourism

* NC Voices: Women in Agritourism featuring Mandie Boahn of Raised in a Barn Farm

NC State Extension Tourism

NC Voices: Women in Agritourism featuring Sandra Sarlinga of Piemonte Farm

NC State Extension Tourism

#l' NC Voices: Women in Agritourism featuring Tina Gross of Gross Farms

NC State Extension Tourism

NC Voices: Women in Agritourism featuring Susan Ward of Brothers on Farms

NC State Extension Tourism

Defining Success in Agritourism

i NC State Extension Tourism

Preview: NC Women in Agritourism

NC State Extension Tourism

North Carolina
Wwomen In
Agritourism
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Women in Agritourism — United States — Extension

Penn State: Women in Agritourism - Perspectives on Risk Management

Hollabaugh Bros., Inc Crooked Row Farm ‘ 'N‘a.‘,' Fruit Farm

Rau’b-s. Farm i.!arke'. Tait Fam F;oe-:h
This series of videos highlights the perspectives and experiences of five women with
different agritourism businesses on production, human resource, legal, and

marketing risk management in Pennsylvania.

NORTHEAST
Eigl;(ENSION
"4\‘ MANAGEMENT

EDUCATION

United States  Wational Instiute
Departmeant of ol Food and
Agriculbure Agriculiura

USDA
LolA

Schmidt, C., Cornelisse, S., Graver, C., Lamo, T., "Women in Agritourism: Perspectives on Risk Management." (2020).


https://extension.psu.edu/women-in-agritourism-perspectives-on-risk-management
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